Title: Sharing Box Office or ticketing Information
Legislation: DPA
Subject area: Direct marketing
Background
From time to time the Commissioner receives enquiries regarding the sharing or disclosure of ‘box office data’. Generally the enquiries concern the disclosure of details pertaining to individuals who have booked to see a particular production. The problem arises as often those putting on the production are a travelling group who are appearing at various venues. The tickets are booked via the venues and not via the group themselves.
E.g. the ‘Smith Ballet’ company are touring with their production of Swan Lake. They play at various theatres throughout the UK. Tickets are bought via the box offices of the various theatres. The Smith Ballet company, want the theatres to provide them with the contact details of people who have brought tickets so that they can market them with details of forthcoming Smith Ballet Company productions.

Line to take
Key Points

If the theatre is a separate data controller from the company performing, and no fair processing
information regarding disclosure has been provided by the theatre to the data subjects purchasing tickets, then it is likely that any disclosure of personal data to the Company performing, will be in breach of the Act. Therefore it is important to establish:

1. Who the Data Controller of the data required is.

2. Who requires the data

3. Whether they are separate Data Controllers.

4. What fair processing information has been provided to data subjects.

Even if the disclosure from one Data Controller to another was lawful, and a condition for processing (including the disclosure) was satisfied; the Act would still prohibit the disclosure, unless fair processing information detailing the sharing of data had been provided at the point the data subject contacted the box office.

Additional Point
It is important to note that even in a situation where disclosure may be compliant with the Act (fair processing info has been provided by the theatre box office to the Data Subject, detailing the disclosure to the theatre company). The theatre company would still need to comply with the Act when conducting their marketing campaign. E.g. Fair processing, lawful, conditions for processing, would need to be satisfied.
